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Research Objectives

Determine the accessibility and ease of
navigation on the MAM website to
promote usage.

02

Assess the industry standard to align
the MAM website to reach a broader
audience.

03

01
Identify the primary audience and uses
of the MAM website so as to better
curate its features toward their specific
needs
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Research Methods

Informational Surveys

GoDaddy Data

Secondary Research



Survey Design
Distribution: Shared via email from
Mary, and via Facebook to a private
group.

Number of Respondents: 4

Number of Questions: 11

Platform: Google Forms

Distribution: Shared via Slack to UGA
staff, and via email to similar
organization board members.

Number of Respondents: 3

Number of Questions: 12

Platform: Google Forms
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Survey 1 Findings
USER RESEARCH









Survey 2 Findings
OUTSIDE USER RESEARCH









GoDaddy Data 

690 site visitors

148 site visitors in the last week
3 interactions with website chat
box

552 viewers from social media

Peak days (Wednesdays and
Thursdays) see over 70 visits in
a day



Online Research

A t h e n s  A r e a  H o m e l e s s  C o a l i t i o n

F o o d b a n k  o f  N o r t h e a s t  G e o r g i a

L ike ly  seeking s imi lar  donor
audiences ,  but  includes more color
and cohesion

Website is  interact ive and engaging

Much more stat ist ics  based and
informational

Website  includes a lot  of  animation
and v isual  appeal



Key
Takeaways

The website must be
mobile accessible, and
as easy to use on a
phone as it is on a
desktop or laptop.

The functionality should
remain relatively
unchanged, people
already know how to use
it, and new users will
have to learn anyway.

Most people who access
the website do so to
donate, not simply to
seek information.


