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To gather an understanding of Gen Z’s
online shopping habits and interest in an
AI-generated app to assist their shopping

needs, we conducted an online survey
and in-person interviews. Through
online monitoring, we analyzed key
patterns and reviews from similarly

designed online platforms. 

RESEARCH 
METHOD

Our target audience is primarly Gen Z. More
specifically, digital natives of ages 16-26

with an interest in fashion, budgeting, and
sustainability. With our target audience in
mind, we focused our research on students
ages 18-22 from the University of Georgia.

TARGET
AUDIENCE



LUMI: FASHION TIPS & STYLISTS
ONLINE REVIEWS



DEPOP: ONLINE THRIFTING
ONLINE REVIEWS



FINDINGS
ONLINE REVIEWS

SUBSCRIPTION PLANS/TERMS  AND
CONDIT IONS CAN BE UNCLEAR.

STYLE SUGGESTED  DO NOT ALWAYS
MATCH CONSUMER PREFERENCES.

UNNECESSARY POP-UPS/ADS  TO
CLICK THROUGH.

MANY APPS CAN RESULT IN  SCAMS ,
AND PAID SUBSCRIPTIONS  ARE
TURN OFFS .



SURVEY

          Through our survey, we wanted to gain
an understanding of students’ perspectives
of “dupes.” We asked students somewhat
broad questions about their use of fashion
apps, their opinion of dupes. and if they’d be
willing to participate in a short interview. In
total, we received 27 responses.

          Some of those responses came from
members of Strike Magazine, a fashion
magazine run by UGA students. Thus, we
have responses from both a specialized
fashion audience and general audiences.



SURVEY RESULTS:
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0 5 10 15 20 25

Pinterest

Depop

Lumi

Stylebook

ThredUp

StitchFix

Poshmark

I don't use any!

Grailed, Ebay

Grailed, StockX

Covet

Once a week or less
33.3%

Once a month or less
20.8%

I do not
16.7%

Multiple times a week
12.5%

Daily
12.5%

Multiple times a day
4.2%

RESPONSES

“What fashion-oriented apps do you use?”

“How often do you use fashion-oriented apps?”



RESPONSES

0 5 10 15 20

Sustainability

Low prices

Current trends

Brand names

Inclusive sizing

I do not use fashion oriented apps

Being able to find exactly what I'm looking for

(I use Pinterest for classroom crafts mainly)

“What are the most important factors for you
when choosing fashion apps to use?”

Once a month or less
55.6%

I use the apps but don't make purchases based on them
18.5%

I do not use fashion-oriented apps
14.8%

Once a week or less
7.4%

“How often do you make purchases based on
what you find on fashion-oriented apps?”



SURVEY RESULTS

 After providing students with a brief
description of the term “dupe,” we asked
them “What are your thoughts on dupes?
Please indicate in your response whether

you have heard this term before.”

Here are some of their responses... 

“DUPE”



THE INTERVIEW

At the end of our survey, we
asked participants if they

would be willing to participate
in a short, anonymous

interview. 67% were willing to
participate, so we interviewed

3 students with differing
thoughts on “dupes.”



INTERVIEWEES

I didn’t even know what a dupe was until
I learned recently. I confused them with

reps, which are a different thing entirely.

Chaz is a fifth year Double Dawg
student with a cognitive science major
at the University of Georgia. Chaz has
used apps such as StockX and Depop

to resell shoes in the past. He isn’t
overly interested in the “dupe” trend
because he would rather purchase an
item he is interested in than search for

an alternative. Chaz values brand
loyalty and quality when it comes to

making fashion choices.

CHAZ
MERRITT



INTERVIEWEES

I have a couple different places I rely on
and maybe don’t assess all my options as

much as I should be. Maybe there’s a better
deal or new style I haven’t considered.

Cassidy is a fourth year journalism
student at the University of Georgia.
Cassidy much prefers shopping in

person rather than online shopping or
using fashion-oriented apps. She is

interested in “dupes,” but is not
consistently seeking them out or

seeking a resource to help her find
dupes. When she’s online shopping,

Cassidy most frequently turns to
Google or specific sites.

CASSIDY
HETTESHEIMER



INTERVIEWEES

A lot of times when I find [dupes] from Tik
Tok or through influencers that I trust it’s

pretty similar to the actual product.

Lulit is a fourth year student at the
University of Georgia majoring in

economics. She frequently uses apps
such as Pinterest, Depop, Grailed and
Ebay for fashion inspiration. When it

comes to makeup and skincare dupes.
Lulit turns to Tik Tok for inspiration.
She enjoys thrifting and thinks that

“dupes” are a great way to find
alternatives.

LULIT
KINFU



INSIGHTS & FUTURE
PLANS

BASED ON OUR F INDINGS FROM THE SURVEY ,  WE
FOUND THAT FEMALES OF AGES 18-24 PRIMARILY
USE FASHION ORIENTED APPS SUCH AS PINTEREST,
DEPOP AND POSHMARK ONCE A WEEK OR ONCE A
MONTH OR LESS.  THEY MOSTLY USE THESE APPS TO
SEARCH FOR SUSTAINABLE ITEMS,  LOW PRICES ,  AND
ITEMS THAT ARE ON TREND.  SOME STUDENTS THINK
THAT DUPES ARE AN EXCIT ING WAY TO F IND
CHEAPER ALTERNATIVES ,  WHILE SOME WORRY THAT
DUPES PROMOTE UNETHICAL FAST FASHION.

MOVING FORWARD,  IT  IS  IMPORTANT THAT WE
UNDERSTAND THAT SOME PEOPLE ARE NOT
INTERESTED IN SEARCHING FOR ALTERNATIVES.
MANY PEOPLE BELIEVE IN  BRAND LOYALTY AND DO
NOT SUPPORT UNSUSTAINABLE,  OR UNETHICAL
PRACTICES IN  THE FASHION INDUSTRY.  THIS
FEEDBACK WILL ENCOURAGE OUR TEAM TO
REINFORCE DUPELOCATOR’S  PURPOSE:  TO F IND
ETHICALLY SOURCED,  AFFORDABLE DUPES THAT
MATCH THE QUALITY OF TRENDING/LUXURY ITEMS.  

FOR FURTHER RESEARCH PURPOSES ,  WE HOPE TO
REACH A MORE DIVERSE TARGET AUDIENCE AND
BRANCH OUT FROM STUDENTS AT THE UNIVERSITY
OF GEORGIA.  WE WOULD ALSO L IKE TO INTRODUCE
OUR APP TO FUTURE PARTICIPANTS.  AS OUR APP
BECOMES MORE DEVELOPED,  IT  WILL  BE CRIT ICAL
TO ANALYZE USER EXPERIENCE.  THIS  WILL  ALLOW
US TO CONSIDER FEEDBACK AND ADDRESS ANY
ERRORS IN DESIGN.  


