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Research Methods
Since our project focuses heavily on a conceptual understanding of the
intersection of culture and nature, we opted for a qualitative research design, as
this is more valuable and informative. We initially planned to conduct interviews
with the Napo Cultural Center, our host in Ecuador, however, due to international
communication speed, we’ll conduct these interviews at a later date. Instead, we
researched secondary sources such as Google Reviews, TripAdvisor, and travel
blogs of the Napo Cultural Center, reviewed transcribed interviews with
Ecuadorian locals, and met with our client, Dr. Fausto, to better understand how
best to design our website guide and social media. 

Our overarching project goal is to change the narrative of the Amazon from a
pristine, untouched Western perspective of nature to one that highlights the
ecological legacy and cultural landscape of Amazonia. We aim to foster this
hybrid conception of people and ecology by creating a website and Instagram
that serve as educational platforms where individuals can interact with various
myths and stories to learn about the flora, fauna, people, and places that inhabit
and contribute to the rainforest. Through our user research, we seek to gain
insight into our target audience’s interests, motivations, perceptions, and
knowledge regarding Amazonia, enabling us to best develop content, UX/UI, and
social outreach. 



Target Audience
We believe that our project can benefit tourists, local communities, educators,
environmental advocates, and more. Although we didn’t conduct a demographic
survey, based on our external research, conversation with Dr. Fausto, and
transcribed interview observations, our target audience consists of (but isn’t
limited to): tourists of the Napo Cultural Center and Wildlife Center (families,
adventurous people, individuals passionate about ecotourism/sustainability),
nature-centric people/those interested in conservation, sustainability, wildlife,
and exploration, affluent individuals looking for an exciting vacation,
professors/students/researchers, tour operators/guides, and local Ecuadorian
youth and communities including Kichwa. 

Insight from Secondary
Sources
TripAdvisor



Overall, the Napo Cultural Center received 4.5/5 stars on TripAdvisor and is
ranked #2/12 lodges in Coca, Ecuador. Visitors praised the center for its unique,
once-in-a-lifetime experience, clean, high-quality accommodations/amenities,
knowledgeable guides, amiable, helpful staff, organized, immersive activities
(tours, walks, kayaking, observations), and excellent food/snacks. Guests
highlighted the center’s balance of engaging with local indigenous communities
and nature, emphasizing their enjoyment of learning about local cultures,
traditions, and the environment. Guests comprised of families with kids, young
adults, and couples and traveled from countries including the Netherlands, the
U.K., the U.S., and Ecuador as recently as September 2023. 



Google Reviews

Currently, the Napo Cultural Center has 4.9/5 stars on Google Reviews,
though there are only 10 reviews as opposed to 139 on TripAdvisor. As with
TripAdvisor, guests commended the dining, hospitality, informative
guides, interactivity with nature, local community immersion, and relaxing
atmosphere. 



Instagram

The Napo Cultural Center Instagram has 403 posts and 4,909 followers.
The account features a variety of posts and videos about wildlife, the
environment, people/culture, accommodations/tours, and reviews. The
bio includes a linktree with links to the Napo website and Wildlife Center
and effective highlights that showcase aspects of the center such as
fauna, exploration, culture, Kichwa community, birds, and facilities. 



Travel Blogs



The travel blogs highlighted similar features as the review sites, depicting
in-depth breakdowns of each element (arrival, facility, food, activities,
community, flora/fauna, etc.) via day-to-day experiences. Interestingly, Lisa
M. Roberti seemed to have a very Western-centric perception of the
Amazon, citing “It sounded exotic and colorful and fascinating and so I just
signed up.” This preconceived notion of the rainforest as pristine,
untouched nature is exactly the bias we’re trying to dispel, stressing the
significance of our project. 



Travel Magazine

Ñan Magazine, a travel magazine that promotes Ecuadorian culture and
tourism, featured the Napo Wildlife Center & Cultural Center in a glamorized,
Western marketing approach, with wording that feels almost colonial and
artificial. This phrasing is a strong example of how not to describe our
project, specifically the culture and stories. 



Transcribed Interviews

The interviews featured individuals from Ecuadorian indigenous
communities including Kichwa and Quijos as well as tour guides/managers.
Common threads among native interviewees included the evangelization of
indigenous people (most are Christian or Catholic), the significance of plants
and animals for mythology, traditional medicine, and culture (e.g. the
hummingbird, armadillo, anaconda, the paja plant, the “Chuchubacho”
medicinal tree or cassava; animals are sacred to many communities and the
people don’t hunt for sport, only necessity; most myths feature a delicate
relationship between nature and humans), the importance of
language/phrases for naming places (e.g. “Playas de Cuyabeno,” the name
for the Kichwa community stems from the sand, ‘playas,’ of the river,
‘cuyabeno.’’), exploitation of environmental resources/people from oil
companies, and the societal role of women (e.g. women are in charge of
creating ceramic pieces and run the Napo Cultural Center). 

Meeting with Dr. Fausto

In our conversation with Dr. Fausto, Dr. Fausto clarified our project goal -
changing the narrative of the Amazon from pristine nature to an ecological
legacy perspective - and emphasized that in addition to educating tourists,
the center promotes community-based tourism for local Ecuadorian youth.
He explained that because of the nature of the facility, most people who
visit the center are affluent U.S., European, and Chinese eco-tourists who
are mostly interested in the flora and fauna, a notion our project aims to
combat. Dr. Fausto stressed that we should discuss the broader impact of
the NSF grant and its international reach (worldwide collaborations from
scientists/scholars) and increase our educational sphere to include local
communities. 



What do you think people should know about the Amazon?

How does understanding the ecological legacy/cultural

aspects of the Amazon help with its preservation? How

does it help the local communities as well?

What have you found is the most effective way to teach

people about the cultural aspect of the Amazon?

Is there a specific story/myth/legend that you love to

share about the Amazon?

What is the biggest takeaway about the Amazon that

tourists miss and do not learn before they leave?

What obstacles do you face when trying to communicate

to tourists about the rainforest?

What can we implement in our project that you would find

helpful?

These are the questions we will ask Napo Cultural Center

representatives/employees once we schedule a meeting:

1.

2.

3.

4.

5.

6.

7.

Future Napo Cultural
Center Interview Questions



Closing Observations and
Future Plans

Through our user research, we gained insight into our target audience’s
interests and knowledge regarding the Amazon, prompting us to restructure
our website and social media design. Although we were unable to contact
the Napo Cultural Center directly and conduct interviews, our secondary
sources proved sufficient in providing us with valuable information. Our user
research helped us forgo our initial QR code nature trail plan (series of flora
and fauna QR codes displayed on a nature trail), as we learned that visitors
attend guided tours with experienced, highly knowledgeable tour guides
who inform guests and answer questions, rendering QR codes ineffective
and repetitive. Instead, we decided to center our website around the myths
and legends of Amazonia, as these narratives hold significance to
indigenous communities. Based on our conversation with Dr. Fausto, our
project will be applicable to tourists, educators, social media users such as
Gen Z students interested in sustainability and culture or just individuals
scrolling on Instagram or TikTok, and local Ecuadorian communities. By
incorporating our user research into our project development, we strive to
create an engaging, informative website and social media platforms that
highlight the stories and people of Amazonia, empowering local
communities and tourists alike to view the Amazon as a fusion of nature and
culture. 


