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Persona

Linda Ford

Age: 53

Occupation: Anesthesiologist

Location: Johns Creek, GA

Behavior: Practical,

organized, and caring

Tech Experience: Medium

Linda Ford is an accomplished Anesthesiologist with nearly three decades

of experience in the medical field. She is also a mother to three children

and a devoted wife. Linda takes great pride in caring for her family as

reflected in her involvement in their lives, all while remaining mindful of the

financial responsibilities that lie ahead.

Biography

Goals/Needs

As a practical planner, Linda is thinking ahead about retiring from her job

but wants to ensure that she and her family will be taken care of. She is

fairly knowledgeable about financial investments as she has been

preparing for retirement for an extensive amount of time, but she also

recognizes that there is more to learn. Linda is hoping to find an

investment firm to help manage her hard-earned wealth and see a return

to finance her family through retirement.



Low-Fidelity Wireframe

Landing Page

Restructured navigation bar

New catchy tagline

and call to action

Wireframes below are a continuation of the same landing page as a user scrolls down

Organic background photo

that aligns with content



Replace Crawford

brochure with a brief and

concise summary of

Crawford and website

content

Low-Fidelity Wireframe

Summary Section

Numbers & Keys to Client Success

Find more compelling

statistics and rearrange

order of boxes, use brand kit

Replace title and change

background photo



Low-Fidelity Wireframe

Add captions for accessibility

Condense left column to a

title, quote, and a button

that says “Reflections on

40 Years”

Message From Founder

Client Experience & Investment Philosophy

Change to two static boxes

with information

permanently showing

Make button to send

user to new section



Low-Fidelity Wireframe

Add preview blurbs

Latest Perspectives

Call to Action & Footer

Change call to

action phrase

Reorganize information into

columns and add icons



Landing page featuring a natural photo, catchy tagline, and action items

While we wait to hear back from Cameron and the Portfolio Managers about the

main goals for website users and their user journey, we have looked at other

investment advisor websites to note website features (UX & content) that we

liked. We studied other engaging websites from large investment firms, including

Vanguard, J.P. Morgan, and Charles Schwab. Based on our review of the

websites, we have compiled a list of notable website features.

UX Inspiration

https://investor.vanguard.com/about-us/why-vanguard
https://investor.vanguard.com/home
https://www.jpmorgan.com/wealth-management/wealth-partners
https://www.schwab.com/


Buttons to jump to sections on a page which also become a secondary

navigation bar when page is scrolled

Well formatted copy along with graphics (easy and engaging reading)

UX Inspiration

https://investor.vanguard.com/advice/robo-advisor


Navigation bar and sub-sections are well defined and organized

FAQ section

UX Inspiration

https://investor.vanguard.com/advice/robo-advisor
https://investor.vanguard.com/about-us/why-vanguard


“Perspectives” layout includes filters, blurbs, and titles that are interesting and

relevant

Clear and direct explanation of why a firm is different (“Why ___”)

UX Inspiration


