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APPLE VISION PRO
FISHING MEDITATION

GAME



KEY FINDINGS

Identify interest and general perception of the Apple Vision Pro.
Discover popular fishing mechanics in gaming currently.

Identify which areas of the design of the app are priorities from users.
Gauge willingness to commit to an Apple Vision Pro.

Most people are unaware of or
uninterested in the Apple Vision Pro.
Most people are willing to play
games on their devices.
Every respondent

OBJECTIVES

Identify interest and general perception of the Apple Vision Pro.
Discover popular fishing mechanics in gaming currently.

Identify which areas of the design of the app are priorities from users.
Gauge willingness to commit to an Apple Vision Pro.

Identify interest and general
perception of the Apple Vision Pro.
Discover popular fishing mechanics
in gaming currently.
Identify which areas of the design of
the app are priorities from users.
Gauge willingness to commit to an
Apple Vision Pro.



RESEARCH METHODS
We created an anonymous survey
and spread it to various chats,
including a tech-interested group via
the NMI club chat.
We searched for online user
responses to existing fishing
mechanics, the Apple Vision Pro, and
reasons for using VR.

TARGET AUDIENCES
Tech-oriented young adults.
Anyone tech-oriented interested in
VR with disposable income. 



CURRENT REVIEWS
APPLE VISION PRO



CURRENT REVIEWS
FISHING GAME MECHANICS



CURRENT REVIEWS
WHY VIRTUAL REALITY?



SURVEY RESULTS
VIRTUAL REALITY QUESTIONS



SURVEY RESULTS
APPLE PRODUCT QUESTIONS



SURVEY RESULTS
GAMING QUESTIONS



SURVEY RESULTS
MINDFULNESS QUESTIONS



Most respondents are unfamiliar
with AR/VR headsets.
Every respondent has some sort of
Apple product.
42.9% of respondents haven’t even
heard of the Apple Vision Pro. Only
12.6% were actively interested in it.
No respondents are planning on
buying the Apple Vision Pro. 58.2%
will assuredly not, and 41.8% say
maybe.
The vast majority of respondents
play games on devices sometimes.
Respondents play a large variety of
genres of games.



Sound design is important for
meditative qualities of the game.
Most respondents do not fish in real life.
Most gamers prefer fishing mechanics
with some kind of skill aspect. Many
online reviews mention Stardew Valley
as the ideal fishing minigame
experience.
Early reviews of the Apple Vision Pro say
that it is a very good piece of
technology; gesture and eye tracking
are excellent, it is comfortable, and
there is low latency.
Most gamers who do engage in VR do so
for immersion, exercise, experiences
they can’t get in real life. Tracking with
our research, most people are not
fishers, so PONDER is the perfect
immersive experience.



CONCLUSIONS

VR/AR headsets are still relatively
niche. With the cost barrier, the
market for headsets is small, let
alone for PONDER.
Most people are unfamiliar with
fishing. Anyone searching for a
new experience can enjoy
PONDER.
Most people play games on
devices; people willing to buy the
Apple Vision Pro will likely have
games on it of some sort.
People enjoy engaging, skill-based
fishing mechanics.



NEXT STEPS

We will design a low-key skill-based
fishing mechanic to give users
something to engage with.
We will pay attention to visual and
audio design to make a welcoming
experience for our users.


