
Project
Brief

Haley Carter, Caroline Cook, & Kayla Jones

L Driftwood Designs



MEET OUR TEAM

Haley Carter

Kayla Jones 

Caroline Cook

L Drifwood Designs



PROJECT
PITCH

The L Driftwood Designs
website offers individuals
the experience of exploring
handcrafted art and home
décor designs. It  provides
the opportunity to learn
more about the artist,
explore the artwork in a
virtual setting, and request
custom orders. 

L Driftwood Designs currently has a social media following of around
3,000 users, but she would like to expand her audience and target
market. The artist wants a website that will allow people to have a
central location to find information regarding her work. This website
offers people a way to contact the artist, information about the
pieces that can be ordered, background about the artist, and a virtual
platform to display the artist's work.

VISION

MISSION
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DEFINITION &
JUSTIFICATION

Purpose Statement: The purpose
of L Driftwood Designs' website
creation is to help the company
grow its digital platforms.

Overview: L Driftwood Design's
website will include an innovative
virtual 3D art gallery. The art
gallery will showcase the artwork
and include high-quality photos.

Problem Statement: L Driftwood Design's website should give users
a positive user experience to quickly and efficiently find the
artwork/home decor they need.

Solution: The website homepage will be clear and concise. There will
be a virtual 3D art gallery that will give users a positive user
experience. Users can see the product and determine if the artwork
suits them. There will also be a detailed contact form that will allow
customers to request custom artwork.

PURPOSE
STATEMENT

PROBLEM AND SOLUTION
OVERVIEW
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EXPLORATORY RESEARCH:
DEMOGRAPHIC RESULTS 

To establish our target audience, we surveyed 18 people. The
following charts gave us information based on their responses to
help establish the targeted group our design should be focused on.

L Driftwood Designs

Age Range Gender Housing 

Overall the age range
of respondents was
pretty even.

Majority of our
respondents were
female. 

Respondents let us
know if they rent,
own, or had other
housing
arrangements.



EXPLORATORY 
RESEARCH: SHOPPING HISTORY

L Driftwood Designs

After viewing the survey research, it is fascinating to note that almost
all 18 participants like custom decor, but most of the survey
contributors have never ordered custom furniture. This information is
crucial for the website creation. Thus, a virtual art gallery can be
incorporated into the website to make consumers more likely to
order custom items.



EXPLORATORY
RESEARCH: SHOPPING LOCAL
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Another critical piece of the user research is that 100% of the
surveyors shop at local businesses. This is great for L Driftwood
Designs because the company is local.
The website will have an 'Our Story / Meet the Artist' page. This will
make the website more personal…which is great for a local business.



EXPLORATORY 
RESEARCH: VIRTUAL GALLERIES

The flexibility that virtual galleries offer is appealing to consumers
It's a great option for people that cannot travel
The gallery needs to be designed in a way that is visually pleasing

When the survey participants were asked their opinion on virtual art
galleries., half of the contributors stated that they would rather see
art in person, but the other half said it would be a "convenient
option."
The main takeaways from the virtual art gallery user research
include:
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EXPLORATORY 
RESEARCH: ONLINE ORDERING

Include a VR option to the gallery if possible
Make sure the website is easy and detailed 

The main take aways from "online ordering" user research: 
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Survey Insights
Helped determine the demographics of
people who would use our site
Helped narrow down features that people
find important when shopping for similar
items that our site will offer
Provided insights on pain points that people
experience using some similar sites

 



ABOUT 
L DRIFTWOOD 
DESIGNS  

LDriftwood Designs is a locally owned and operated business in
Savannah, GA. Laura Tillman, an award-winning artist, owns the company.
Laura hand-selected driftwood pieces and specially crafted custom
coastal designs.
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TECHNOLOGY

A website is the best digital
method to use for L Driftwood
Design. A website will help the
company grow and showcase
the artist's hard work.  
It will also help the owner to
establish a brand.  

Homepage
Headline
Calls-to-action
Images
Social proof
Navigations
Content

Virtual Art Gallery (3D) X 
Showcase the artwork X
High quality photos X

Shop / Gallery 
Image of the product 
Checkout  

Detailed contact forms
This will allow customers to request custom artwork

Our Story / Meet the Artist
This will make the website more personal…which is great for a
local business.
FAQ

WEBSITE

WEBSITE
FEATURES
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ANTICIPATED DEVELOPMENTANTICIPATED DEVELOPMENT  
MILESTONESMILESTONES  

Using user research and
feedback from the artist at
L Driftwood Designs, we
will have a basic design to
showcase the website. This
will be a starting point for
achieving the end goal
and seeing how we are
able to incorporate the
ideas we have developed
through research and
communication with the
client.

By this point, the L Driftwood Designs website will be properly
branded, attractive, function logically, be responsive across devices,
and load quickly.

(1) Basic Web Structure Built 
(2) Primary Content Drafted 
(3) Proper UX and Aesthetic Design

ALPHA

1.0
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BETA

The beta phase will be
used to make L Driftwood
Designs website better.
This phase will include
developing a functional
draft of the website and
this will allow for the user
testing, demo, and pitch.



MARKET JUSTIFICATION 

After making contact with the client, it was clear that she had a need for a
functioning website. With the growing social media following, a website
designed to showcase the artist's talents and provide consumers with
information about how to order products is essential to additional growth.
The company's social media presence has allowed the development of the
customer base, but by offering a comprehensive website, the artist will
have a clear location to direct potential clients to get additional information.
To have a competitive edge, this site will include a 3D art gallery displaying
examples of previous work created by the artist. Using information
gathered from User Research, there will be additional features to help
people really envision the art/décor in their home.

Through surveys and interviews, we have established our target
market as home-owners or renters looking for outdoor-based home
décor or artwork. Those visiting the site will be seeking out a specific
need for décor in their home. This also provides feedback on
individuals' opinions on virtual art galleries. Questions ask for
specifics that individuals look for when viewing art and their
thoughts on how they would enjoy a virtual art gallery.
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 CONSUMER RESEARCH 
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Personas
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EmilyAnn PfeiferEmilyAnn Pfeifer
L Driftwood Designs User Persona

Biography
EmilyAnn is a newlywed living with her husband on the campus of
Lenoir-Rhyne University where she is a Resident Director while
pursing a Masters degree in Counseling. When EmilyAnn is not in
class or working one of her many additional jobs, she enjoys
traveling the world with her best friends, photography, being an
active member of her church, and hanging out with her cat, Joe.

Age:

Housing Status:
Status:
Location:

29
Hickory, NC

Married
Renter

"I love when people express
themselves in a creative way

such as visual art."

Goals
Decorating her on campus
apartment
Saving money
Cohesive aesthetic decorations

Frustrations
Items out of stock
Expensive, trendy items
Outdated information
Bad customer service
Inconvenient return process

Frequently Used Apps:

Personality
Outgoing
Creative
Loyal
Listener
Procrastinator
Positive

Motivations:
Unique Vibe

Local or Small Busniess

Reasonable Pricing



Paul CummingsPaul Cummings
L Driftwood Designs User Persona

Biography
Paul is an Associate Pastor at a large church in Hickory. He recently
sold his home and is renting while he and his wife build their dream
home. When he is not working and taking youth trips, he enjoys
spending time with his family, fishing around North Carolina, hiking in
the Blue Ridge Mountains, playing guitar, and cheering on the
Appalachian State Mountaineers and UNC Tarheels.

Age:

Housing Status:
Status:
Location:

49
Hickory, NC

Married
Home Owner/ 
Renter 

When I online shop, I enjoy
being able to purchase with
one click or use Apple Pay to

make the process easier."

Goals
Decoration for new house
Ease of finding custom design work
Product look the exact same as
advertised
Sensible pricing

Frustrations
Complicated return processes
Daily advertisements
Lack of item descriotions

Frequently Used Apps:

Personality
Outgoing
Witty
Loyal
Outdoorsy
Musician
Sarcastic

Motivations:
Convenience

Access to Products

Custom Design Work



PRODUCT
COMPARISON

After extensive research, it is concluded that there are not a lot of
similar websites available to consumers. Many of the websites that
have 3D art galleries showcase the artwork like an in-person gallery. 
 L Driftwood Designs' website will differ because it will show 3D
images of each individual piece of art.
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COMPETITOR
RESEARCH

A .T. Hun Art Gallery is located in Savannah, Georgia
The gallery is filled with a range of paintings for sale. 
http://www.athun.com

A Maine based online shop that creates hand-crafted driftwood
wreaths. 
This seller also uses local resources (such as driftwood and sea
glass) to create pieces of art and décor.
Their website features pictures of their décor in use and past
projects they have completed
They have their own online store, sell on Etsy, and have social
media pages as well
https://mainesaltygirl.com/

A .T. Hun Art Gallery

MainSaltyGirl
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CONCLUSION

L Driftwood Designs is a unique business that needs help growing
who they are. With the help of our team through the Capstone
Journey, we will create a top-notch website with the features
mentioned on page 12. In addition to the website, we have plans to
develop other sources that the business may need, such as a logo,
style guide, and improved social media.

Through our research, we established that people of adult age in all
living situations like custom artwork, and L Driftwood Designs is a
niche market; therefore, we can capitalize on the fact that the owner
and designer don't have much competition and can tailor the
products to what she needs.
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