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Desirability of 

NFTs

Find out what makes 
NFT’s attractive to 

potential guest on our 
websites.

Methods of Buying 
& Selling

Discover the best 
method of using 
blockchains and 

marketplaces to buy 
and sell NFTs.

Brand & 
Community

Build a brand and a 
community centered 
around giving back to 

those in need.
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OBJECTIVES



RESEARCH METHODS

1) Participant Observation: 

We joined different Discord servers for other collections and spoke with collectors 

about what influenced them to buy NFTs from certain collections. By joining these 

Discord communities we were also able to also gain first-hand experience of what 

attracts community members to support collections. We understand the 

importance of understanding the attractiveness of other successful NFT collection 

campaigns in order to have a good foundation to build our own community.



RESEARCH METHODS

2) Survey Questions

The survey consists of questions about 
demographics such as age, employment and 
annual income. It also consisted of detail 
about their knowledge of and experience 
with NFTs and cryptocurrency. Finally, we 
asked questions relating to our specific 
campaign. These were all crucial to our 
research as these were determining factors 
about who can and will invest into something 
of this nature and also those people who may 
not be as interested.

https://docs.google.com/forms/d/12pqj1t5PXbkBvo0FHL9rjUKJouR3F_t9_99FsJXjS30/edit?ts=62168a62#responses


RESEARCH METHODS

3) External Resources

Since we had an idea for what we wanted our collection to become, we also wanted 

to research how these other NFT communities display their NFT collections to their 

audiences. We found that many people used Opensea, something we discovered in 

our exploratory research, Discord, social media, or websites built specifically for the 

NFT collections. Keeping in mind our potential audience, we decided on a website.



TARGET AUDIENCE

DONORS

UGA HEROs 
Longtime Donors

STUDENTS

UGA students 
connected to HEROs 

NFT COLLECTORS

Collectors who are 
just beginning or are 

well into their NFT 
journey



ANALYSIS & 
FINDINGS



RESEARCH ANALYSIS
We found that the best ways to create a successful NFT collection would 
be to: 

○ Make our collection stand out from others 
(include story, professional website, brand voice that is fun, a community)

○ Choose the best blockchain and marketplace 
(eco-friendly or non eco-friendly)

○ Set Up Smart Contracts
(how will funds be allocated, off-chain or on-chain)

○ Build Hype & Community
(Work with influencers, do giveaways or presales, and establish socials)

○ Create a Fair Community
(accessibility, fun, positive expected return, and no races to see who gets there first)

○ Know Your Customer
(what attracts them, what keeps them coming back, who are your people)

○ Create Lasting Value
(create something that is unforgettable for the customers)



DATA ANALYSIS

The survey was distributed via Slack and GroupMe. Among our fourteen respondents, all 
except one, who was between 31- 35, were between the ages of 21-25, and only one of the 
respondents was a male. Ten out of fourteen of the respondents were employed, but over 
half of them make less than 10k per year. 

This is beneficial data so we can understand their mindset in how much they value NFTs to 
be. It also gives us a monetary factor to keep in mind when we actually deciding on cost.



DATA ANALYSIS
Only twelve out of the fourteen respondents had knowledge of NFTs, but no respondents had 
collected, created, or sold an NFT before. The value of an NFT was very scattered amongst the 
respondents. 

Twelve out of fourteen of the respondents knew about cryptocurrency, but only three owned their 
own. Two of which used Dogecoin to acquire their cryptocurrency.  



DATA ANALYSIS
When asked about their interest regarding our NFT collection that would be giving back to 
UGA HEROs, most of the respondents said either yes or maybe to whether they would by an 
NFT. All of our respondents had some form of apprehension towards buying an NFT, from 
finances to environmental friendliness. 

None of the respondents had any personal connections with UGA HEROs, but most of them 
knew what it was. In the future, we will try to gain more research from people who have 
connections with HEROs.



WEBSITE PLAN
We decided the best marketplace for our collection is its own website. If 
we were to release directly via OpenSea, we would need to cover the gas 
costs for each NFT. Instead, the customer will pay for the NFT as well as gas 
with their purchase.

Similar to www.nouns.wtf we will release the artwork in an auction format. 
It will utilize a Bootstrap theme displaying themed gift box NFTs that give 
further access to drawings created by children that benefit from the 
HEROs organization. We plan on building the collection on the Ethereum 
blockchain, as it is the most widely used platform for NFTs.

Prior to release, in order to build a community, we will setup a discord 
server for our potential customers to join and gain knowledge about what 
we are doing, new drops, etc. Because not all our customers may be on 
discord, we will be updating the community via  Instagram, Twitter, or 
Facebook as well.

http://www.nouns.wtf


WHAT’S NEXT?

Continue fleshing out the 
website

Create multiple themed 
NFTs

Acquire drawings from the 
children in HEROs 

Decide on the blockchain

Continue with research Meet with the HEROs 
organization’s representatives



THANK YOU!


