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Executive Summary
	 Capstone projects are the ultimate testament to 

what someone has learned. When I realized we had to 

make one that encompasses several of the skills we had 

picked up regarding Emerging Media, I was deadset on 

creating something related to agriculture. Growing 

up on a farm meant that I have been around it my entire 

life, but up until Capstone, I had never thought of a way 

I could contribute to it. Having a bachelor’s degree in 

Agricultural Communications means that I know how 

to get information about farming out to the public in a 

way they can understand. That, coupled with what I have 

learned doing with New Media Certificate and the Emerg-

ing Media Masters, makes me the perfect person to host 

Ag Chat. 

	 Ag Chat is the podcast where we close the knowledge 

Gap Between the average consumer and the average pro-

ducer by debunking common misconceptions of agricul-

ture. I am the sole member of Ag Chat’s team. I am creat-

ing this podcast to give a voice to the farmers that don’t 

have one and to put the culture back in agriculture! 
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	 My goal for conducting this research is to make 

sure that my progress is on par with what is expected. 

Since I am doing this project independently, I do not re-

ceive feedback as often as others do. I hypothesize that 

there are a few things I need to work on, like staying 

more focused on the topic at hand rather than going 

off on a tangent. I hope to understand how people with-

out agricultural experience receive Ag Chat, what I have 

done well, and what I could improve on. 

	 I will use the results from my testing to make sure 

that I am an effective podcast host. I have been around 

agriculture my entire life, so I might not realize I am 

using jargon or not answering a question thoroughly. 

These tests will show me what my listeners think of a 

podcast that debunks common misconceptions of agri-

culture and, if I am correctly relaying the information 

to them. 
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Methodology	

	 Roles: I am working on Ag Chat independently, which 

means I have a lot of irons in the fire. As Ag Chat’s only 

member, I am responsible for scheduling and conduct-

ing interviews, taking notes on those interviews, and 

all of the branding involved. One of the tools that have 

allowed me to stay balanced with these roles is Otter.ai. 

Otter.ai transcribes audio in real-time, or I can upload 

the audio later. Otter.ai also has sorting/storage func-

tions that make storing the interviews much more ac-

cessible than otherwise. Otter.ai can be used with Zoom 

to record mobile interviews. The scheduling function 

offers a very streamlined experience, making the entire 

program vertical.

	 Sampling: My population is people who do not have 

any agricultural experience or background but utilize 

modern media like a podcast and learn more about farm-

ing. My population is not limited to people who are dis-

connected from agriculture but anyone interested in 

food science and sustainability practices.
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	 Persona 1: Robert is a 21-year-old psychology major 

at UGA. He grew up in Peach Tree City and thinks that milk 

comes from a facet like water. Robert is an avid podcast 

listener regardless of the genre, but true crime is his 

favorite. He has recently shown interest in food science 

and its relationship with his major. Why do certain foods 

sell when people know how bad they are? What are some 

of the buzzwords that can help explain why people buy 

the food they do? Lucky for him, Ag Chat has all the an-

swers he needs.

	 Persona 2: Amelia is a 34-year-old mother of 3 who 

has recently gone back to school to finish her degree 

online. She is constantly on the move, but she wants to 

research her groceries before buying them, knowing her 

children are eating right. Reading different articles 

and making up her mind is too time-consuming, but she 

needs to learn about her food. Amelia loves to listen to 

podcasts in the car while she’s driving from ballgame to 

ballgame, so that’s the medium that has the best chance 

of catching and keeping her interest. 
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	 To recruit enough subjects, I will ask people I know 

who lack a background in agriculture to help me with 

my capstone project. I will preface that they should not 

have any experience in agriculture before conducting 

my research to ensure that my sample is representative 

of my population. I will also ensure they are interest-

ed in podcasts, sustainability, or food science. The only 

things that might need a leeway are the age of the partic-

ipants. My sample would meet in Grady or the MLC if they 

are able and zoom if not. One of the challenges I expect 

to face is getting people to give my podcast a shot. There 

are a lot of podcasts out there, so my main concern 

would be relaying how Ag Chat is different by highlight-

ing the unique features like our accountability and pro-

fessionalism. 
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Testing Instruments

	 Hi ______. My name is Woodrow Smith, and I will be 

walking you through this session today.

	 Before we begin, I have some information for you, 

and I’m going to read it to make sure that I cover every-

thing.

	 You probably already have a good idea of why I asked 

you here, but let me go over it again briefly. I’m asking 

people to listen to a podcast that I am working on to see 

whether it works as intended. The session should take 

about 45 minutes.

	 I want to make clear right away that we’re testing 

the episode, not you. You can’t do anything wrong here. 

In fact, this is probably the one place today where you 

don’t have to worry about making mistakes.

	 As you listen, I’m going to ask you as much as possi-

ble to try to think out loud: to say what you’re hearing, 

what you’re trying to do, and what you’re thinking. This 

will be a big help to us.

	 Also, please don’t worry that you’re going to hurt 

my feelings. I’m doing this to improve the episode, so we 

need to hear your honest reactions.



8 9

UX-RP
If you have any questions as we go along, just ask them.

	 I may not answer them right away since we’re inter-

ested in what people think when they don’t have some-

one sitting next to them to help. But if you still have any 

questions when we’re done, I’ll try to answer them then. 

And if you need to take a break at any point, just let me 

know.

	 You may have noticed I am recording. We’re going 

to record what happens on the screen and our conver-

sation. My professors and I will only use the recording 

to help us figure out how to improve the episodes, and 

it won’t be seen by anyone except the people working on 

this project and our instructors. And it helps me be-

cause I don’t have to take as many notes.

	 If you would, I will ask you to sign a consent form 

for us. It just says that we have your permission to re-

cord you and that the recording will only be seen by the 

people working on the project and our instructors.

	 Do you have any questions so far? OK. Before lis-

tening to the first episode, I’d like to ask you just a few 

quick questions. First, what’s your occupation? What do 

you do all day?
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	 Now, roughly how many hours a week altogether—

just a ballpark estimate— would you say you spend using 

the Internet, including listening to music or podcasts?

And what’s the split between music and podcasts—a rough 

percentage?

	 What kind of podcast do you typically listen to?

Do you have any favorite podcasts? OK, great. We’re done 

with the questions, and we can start looking at things.

	 First things first, I’d like you to fill out this pre-

test survey. After about 1 minute, I’m going to ask you to 

tell me what you make of it: what strikes you about it, 

whose podcast you think it is, what you can do here, and 

what it’s for. Just look around and do a little narrative.

Just keep listening until it’s finished. Try to think of 

things I could do better.

	 Thanks. Now I’m going to ask you to try doing some 

specific tasks. I’m going to read each one out loud. 

I’m also going to ask you to do these tasks without look-

ing at the transcription from the episode. We’ll learn 

more about how well the podcast is received that way. 

	 And again, as much as possible, it will help us if you 

can try to think out loud as you go along [think aloud 
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protocol if applicable]. 

	 Thanks, that was very helpful. Do you have any ques-

tions for me now that we’re done? Wonderful! 

	 I have one last favor to ask of you. I’m going to send 

you a link to the post-test survey. Please fill out this 

within 24 hours while this site is still fresh in your mind. 

And that’s it! Thank you for your time. 
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UX Research Consent Form  
Purpose 
The researcher Woodrow Smith is conducting a usability study to 
evaluate the design of Ag Chat. The results will be used to help improve 
the site design. This test is being performed as part of a sequence of 
capstone classes in the jrmc 8016e course for the Emerging Media 
Master’s Online. The study will take approximately 45 minutes.

Procedures
As a subject you will be asked to:
1.	 Fill out a pre-test survey.
2.	 Complete a series of tasks on the site while being observed and 
recorded. 
3.	 Complete post-test survey.
4.	 (Include any other testing methods)

Confidentiality and voluntary participation
Participation in this usability study is voluntary. The descriptions and 
findings will be used to compile a report about the site’s effectiveness. 
However, at no time will your full name be used. With your permission, I 
would like to take photos, videos, and notes to share with faculty 
members at the University of Georgia’s New Media Institute; as well as 
other Emerging Media Masters students in my group (if applicable).

You are at liberty to withdraw your consent to the experiment and 
discontinue participation at any time. If you have any questions please 
contact: Woodrow Smith, (478) 357-0111 and Woodrowsmith88@gmail.
com. You can also reach out to my instructor, Leah Moss, at leahmoss@
uga.edu.

By signing below, you are indicating you understand the information 
on this form:

Participant Signature: 				  

Date:
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Task Table

1.	 Explain most surpising thing you learned.

2.	 Name 2 of the mediums Ag chat is available on.

	 A) make sure to Follow ag chat on at least one.

3.	Recall one of the misconceptions that you heard about 

before listening.

	 a) Was it mentioned in this episode?

4.	Name one thing that could have been done better.

5.	make sure you question where your food comes from 

if you did not before.

	 A) why should you question where you food comes 		

	 from?

6.	Weigh the pros and cons of each option before buy 

groceries.

7.	 Tell others about Ag Chat!

	 A) What do you think the best way to spread        			 

	 awareness of ag chat is?

8.	Make sure to leave a rating and a review.

	 a) Are you likely to listen to another episode?

9.	Check out our website/social media.

	 A) Was ag chat easily accessible to you?

10.	 Give one piece of advice for future episodes.
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Pre-Survey Instruments
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Post- Survey Instruments
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Strongly 
Disagree

Strongly 
agree

Neutral

1 2 3 4 5

1.	 I think that I would like to use this 

product frequently.

2.	 I found the product unnecessarily 

complex.

3.	 I thought the product was easy to 

use.

4.	 I think that I would need the support 

of a technical person to be able to 

use this product.

5.	 I found the various functions in this 

product were well integrated.

6.	 I thought there was too much incon-

sistency in this product.

7.	 I would imagine that most people 

would learn to use this product very 

quickly.

8.	 I found the product very awkward to 

use.

9.	 I felt very confident using the prod-

uct.

10.	I needed to learn a lot of things 

before I could get going with this 

product.

1 2 3 4 5

1 2 3 4 5

1 2 3 4 5

1 2 3 4 5

1 2 3 4 5

1 2 3 4 5

1 2 3 4 5

1 2 3 4 5

1 2 3 4 5
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Analysis

CALCULATING A SYSTEM USABILITY SCORE

•	 For each of the odd numbered questions, subtract 1 

from the score.

•	 For each of the even numbered questions, subtract 

their value from 5.

•	 Take these new values and add up the total score. 

•	 Multiply by 2.5.

•	 Results in a score out of 100. 

Understanding the Score

	 Score	 Score

Score < 50 F. Product has major usability issues.

OK, but still has room for improvement.Between 50-70

A+! People really like the product.Score < 70
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Plan for results

•	 Metric for measuring Tasks: Since most of my task are 

related to how I might need to improve on my skills 

as a host, a lot of it can be measured my using the SUS 

scale or a semantic differential scale. Some of the 

other tasks that I can check on would be social media 

following might change and I can do that using google 

analytics. Google analytics also has useful tools for 

tracking website traffic and bounce rates, which are 

important even though they are not the main focus of 

ag chat. Google podcast has tools for seeing how long 

people listen to a podcast and how many listeners it 

has gained or lost during several periods of time. 

•	 Metric for Measuring Surveys: Both my pre-test and 

post-test surveys are Google forms, which are very 

easily converted to Google Sheets for displaying re-

sults. In addition to the results presented on the 

spreadsheet, Google sheets will also be useful for dis-

playing that data as different graphs or charts. This 

way, I can make sure that the people listening are in-

terested in agriculture or sustainability but also lack 

an agricultural background.
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•	 Metric for measuring SUS: For the system usability 

score, I will be using the metric provided by the Likert 

scale after calculating the results by using the for-

mula we learned in the UX research module.

•	 Issue Categorization: I will use the severity ratings 

that range from low, medium, high, and CATASTROPHIC 

(or Critical). You can see how I will categorize each is-

sue by using the decision tree below.
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Characterizing Results: If all goes accordingly, and I 

have feedback that I can make good use of, I will be able 

to improve my skills as a podcast host and gain more lis-

teners for ag chat. I will be able to take the results of 

mt surveys and tests and denote a link between 2 relat-

ed factors. Those related factors being the amount of 

feedback I get and the improvements I make. I will com-

municate my results as being connected to what I have 

learned and what I have changed thanks to the surveys 

and tests. 

Summary
	 Overall, I am hoping to become a better podcast host 

and learn everything I can from my sampled population 

about what I need to do better. Learning how other peo-

ple, especially those without agricultural experience, 

receive Ag chat is going to be crucial information that 

will help me in the long run. I will get a chance to make 

sure I am pitching the right demographic and to ensure 

that avid podcast listeners enjoy ag Chat. 

	 I am	very pleased with the progress I have made, 

especially since I am working independently. I am very 
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proud of the work I have completed and look forward to 

making even more progress soon. Capstone is about to 

begin and I am ready to see how much I have progressed 

as a content creator and student. I think my test and 

surveys are ready for the real world and I cannot wait 

to see how they perform.

	


