
Shaw Industries User Research

Summation of Research Strategies:
To conduct user research for our app, Realistic we focused on gathering data and feedback
from a variety of individuals who are seeking to or have recently purchased flooring. We
conducted the interviews in person, over the phone, and in a written medium. We asked the
following questions to our written response subjects:

Standard Information
 Name 
 Email 
 Company (if applicable) 

Have you remodeled in the past, currently remodeling, or plan to in the future?  
Did/are/will you be looking for carpet, wood, tile, vinyl, or another type of flooring?

Why did you choose *insert category chosen from above*? (Repeat question for each category selected.)
Would you consider another type? If so, why or why not? 

This question was asked so that we could evaluate how to provide recommended options to the
current flooring they are looking to sample. This question also provided isight as to if people who are
remodeling their homes are open to all types of flooring before selecting one or if they generally have a
pretty good idea of what they want before hand. 

If you remodeled/purchased flooring in the past, what was that process like? 
What did you like/not like about the process? 
What/how could it have been better/improved? 

If you had an app on your phone that allowed you to experience the flooring virtually, which sense would you
most prefer to experience? Please share with us which senses (touch, taste, smell, sight, feel) you would be
interested in experiencing with a flooring sample and why.
Would you be open to experiencing that/those sense(s) on a mobile device? 
How would you use the app in your flooring purchase process, if at all? 
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The above questions helped provide our team with a sense of purpose that the individual
encompassed as well as their personal opinions on how they went throughout the process
of purchasing flooring. The same questions were presented to our oral interviews and
accompanied with additional follow up questions where appropriate.

Findings So Far:
 Our findings so far consist of how residential customers differ from commercial. We interviewed
eight individuals. Two were interior designers and the remaining six were homeowners who are our
main targeted audience for the application. According to our interviews thus far, homeowners have
a heavier opinion on the texture and look of a flooring whereas commercial customers (such as
business owners and interior designers) focus more on the aesthetics and look of the floor. While we
acknowledge this is the beginning stages of our research and our sample size is relatively small, we
feel this is an interesting observation to continue to view as we continue our research. 
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One residential interior designer mentioned that she would like the flooring samples categorized
into tile, wood, carpet, and vinyl which has been implemented into our UX map. She also mentioned
how it would be helpful for the app to have filtering capabilities. However, because this was one of
the later participants we interviewed, we have not been able to confirm if this is true of other
participants of our study. We hope to use this knowledge to expand on our questions moving
forward. 

Five out of eight subjects that were interviewed stated that they would mostly use the app to
experience virtual sight (augmented reality) and touch (haptic technology) of the floor versus sound.
All eight subjects knew exactly what type of flooring (tile, wood, carpet, vinyl, or other) needed for
the project, they were just searching for the specific sample for their space. 

Quoted from an interior designer who focuses on 90% residential and about 10% commercial on
how she views each flooring type:

 “Wood - use a lot. There are 2 main categories of wood flooring 1) engineered or pre finished (finished
in the factory and very durable top coat and can do wider planks) , or 2) solid wood (finished on sight
and can be refinished many times in the future). People like wood floors because of the natural look
and longevity. They can last 20-40 years, however, they are expensive and a hard surface (may need to
add a rug over for a family room).  
 Carpet - use a lot. People like it because it is soft and more reasonably priced than wood. I also make
carpet into area rugs all the time.  
Tile - Mostly used in bathrooms, commercial floors and some residential foyers.  
 Vinyl - this has become much more popular. Used primarily in basements because they look like wood
but can withstand the moisture of basements. Also, if the basement floods, it will not ruin the vinyl. I
mostly use Luxury Vinyl because it looks great, but it is almost as expensive as wood. “
 This information can be useful when implementing a filter aspect to the application.
 Furthermore, through this study we were able to learn a great deal about what worries our
participants would have about using an app that would allow them to experience flooring samples
at home. Participants primarily mentioned they would be most concerned about visual and textural
components. 

Several participants shared a primary concern they have is the app’s ability to portray color
realistically and accurately. 
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Future Plans: 

Furthermore, throughout our interviews we were able to better understand how users feel about
experiencing the texture of flooring on a mobile device. 100% of the participants we interviewed
expressed concern about a possible app that would allow them to experience the texture of flooring.
The primary concerns listed were realisticness and accuracy.

Participants who were concerned about realisticness expressed concern over whether or not the
phone would actually feel like any type of flooring, and if so how it would be done on a phone.
Participants who were concerned about accuracy were concerned how accurate the virtual feel of
the flooring would be to the actual feel of the flooring. 

Overall, customers are mainly looking at specific floorings for functionality and design for the
specific space.

In the future, to accommodate what our user research has presented to us, we would like to focus on
implementing realistic and accurately depicted color to the samples provided in the app. We would
also like to focus on ensuring the work we do with haptic technology is accurate and realistic to the
extent possible. Through this research we have learned a great deal about what worries consumers
might have about such an app existing, and because of that we hope to “pre-adress” some of those
issues and fears. 

The questions for this group of subjects were geared towards the overall acceptance and interest in
our app. For the next round of user research, we plan to ask questions geared more towards what
specific textures and visual aspects participants would lie to see. These questions will include
questions such as, “Would you prefer to see the flooring sample in a room setting, a square sample
photograph that stands alone, or both on the application as you experience the texture of flooring?”

Furthermore, we plan to share the information we have gleaned from this research with Shaw Inc.
and discuss how it compares to any research they have done. We hope to combine our research with
any research Shaw has done and continue to interview people in hopes of better rounding out our
research. 


