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Target Market
Our target market is ideally college aged students 
and our goal is to take all the most widely used and 
appreciated parts of other productivity apps and 
create the most useful, yet easy to use app. Our 
application is ideal for students for many reasons. 
The ability for multiple lists allows for separating not 
only tasks for different classes but options to have 
lists for internships, club, extracurricular activities to 
have different tabs. The due date and priority 
ranking feature is perfect for assignments and the 
widget features are perfect for staying on top of 
many tasks at once. This audience is also motivated 
by goals and therefore the idea of filling bars, rings 
and other fun displays as a reward for finishing 
tasks appeals to this audience. 



Audience Profiles



Punctual Paul

Punctual Paul is very time focused. 
He is motivated by due dates and 
times. Therefore he appreciates 
the feature where you are able to 
set a due date and time. He has 
the widget view of his lists in time 
priority order. 



Goal-Oriented Grace
One of Olivia's favorite features is 
the widget display that shows the 
ring feature. The rings close as 
she completes her tasks for the 
day. Grace's goal is to close her 
rings, fill her bars, etc. every 
single day and the widget display 
motivates her to do that.



Organized Olivia
Organized Olivia loves to keep her life on track. 
Whether that's with school, social life, work or even her 
grocery lists. She loves Flexlist because she can 
separate out all these different aspects of her life. One 
of Olivia's favorite features is the widget display that 
displays her different lists. She loves being able to see 
all her tasks separated into different areas. Olivia also 
loves the priority ranking feature. She organizes her 
tasks by priority so her most prevalent tasks show up 
first on her lists. 



App Flow








